
A train whistle stretches across the television speakers, but no railroad appears in the 
living room. Instead, the screen fills with color, movement, Afros, platform shoes, wide 
collars, shining fabrics, and Black teenagers dancing as though the camera has entered 
a neighborhood party. A band that may have received little attention from mainstream 
television is suddenly standing before millions of people. The host does not shout or 
chase attention. He stands nearly motionless in a fitted suit, holding a microphone while 
his deep voice slows the entire room down. He speaks with the control of a newsman, the 
seriousness of a businessman, and the confidence of somebody who owns more than 
his place in front of the camera. At the end, he wishes everyone “love, peace and soul.” 
That was Don Cornelius’s world. Soul Train was entertainment, but hidden inside the 
music was a business operation, a cultural classroom, a fashion show, a dance 
laboratory, an employment network, and a declaration that Black people did not need to 
enter television as somebody else’s guests. 

Rewind the picture to Chicago before the lights, smoke, and famous train. Donald Cortez 
Cornelius was born on September 27, 1936, and raised on Chicago’s South Side. He 
attended DuSable High School, an important Black institution whose graduates included 
musicians, professionals, and community leaders. After graduating in 1954, he joined the 
United States Marine Corps and served in Korea after the Korean War armistice. Military 
service gave him experience with discipline, structure, uniforms, authority, and the 
demand to perform even when he did not feel prepared. When he returned to civilian life, 
television did not immediately open its doors. Cornelius sold tires, automobiles, and 
insurance and spent time working as a police officer. Those jobs may look unrelated to 
entertainment, but sales taught him how to approach strangers, understand what they 
wanted, survive rejection, and present an idea with confidence. Police work and military 
service exposed him to organization and command. His future success would depend 
upon more than creativity; he would need to persuade television stations, advertisers, 
performers, crew members, teenagers, and viewers to trust something that did not yet 
exist. 

By 1966, Cornelius was married, raising two sons, and working as an insurance 
salesman. He used approximately four hundred dollars to enroll in a short broadcasting 
course. Four hundred dollars was not merely a tuition payment. It was money removed 
from the security of a working household and placed into a future that offered no 
guarantee. He had no famous entertainment family, major television contract, or wealthy 
investor waiting to protect him. He had a voice, a developing skill, and the willingness to 
begin at the bottom. Cornelius found part-time work at WVON, a Chicago radio station 
whose call letters stood for the “Voice of the Negro.” WVON was more than a station 
playing Black music. Its personalities discussed politics, neighborhood conditions, civil 
rights, community problems, and the lives of people whom mainstream news frequently 
treated as invisible. Cornelius worked as an announcer, news reader, reporter, and 
substitute disc jockey. The Television Academy’s biography records the 
four-hundred-dollar broadcasting investment, his work at WVON, and his movement into 
television. 
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Stop the picture there, because Cornelius did not enter broadcasting as a dance-show 
host. He entered as a journalist. At WCIU-TV, he worked on a program called A Black’s 
View of the News. That beginning explains the seriousness he later brought to artist 
interviews. Mainstream news often reported on Black communities from outside, entering 
when there was a crime, protest, riot, or disaster and disappearing before residents could 
explain the conditions underneath the event. A Black view of the news did not mean 
inventing separate facts. It meant recognizing that every news organization chooses 
which stories matter, whose voices sound credible, what background is included, and 
which questions are never asked. Cornelius learned that control of the camera affects 
public understanding. If Black people remained only the subjects of other people’s 
reporting, they could be described without possessing the power to correct the 
description. He carried that knowledge into entertainment. Soul Train would not argue 
every week about racism, but its existence would challenge a racist television structure 
by showing Black people defining beauty, movement, language, music, confidence, and 
success for themselves. 

The idea first traveled without television. Cornelius promoted dances and concerts at 
Chicago-area high schools, using “Soul Train” as the name for a caravan of music and 
local talent. The train image worked because soul music was moving from city to city. 
Chicago had Curtis Mayfield, Jerry Butler, the Chi-Lites, the Impressions, the Emotions, 
and a deep gospel and blues foundation. Detroit had Motown. Memphis had Stax. 
Philadelphia was developing its smooth combination of strings, horns, rhythm, and 
gospel harmony. New Orleans carried funk in a different pocket, while New York was 
preparing the conditions from which disco and hip-hop would emerge. A train connected 
these musical locations without pretending they sounded the same. Cornelius 
understood that Black America was national but not culturally flat. Regional accents, 
dances, clothing, production styles, and rhythms differed. The show could become a 
meeting place where a teenager in Philadelphia learned a Los Angeles dance while 
hearing a Chicago group promoted by a Black host working with a Black-owned sponsor. 

On August 17, 1970, Soul Train entered Chicago television as a weekday afternoon 
program on WCIU. The original production was inexpensive, broadcast in black and 
white, and far removed from the polished Los Angeles program remembered today. Jerry 
Butler, the Chi-Lites, and the Emotions appeared during the early local period. Cornelius 
lacked the money to pay major national stars, so he turned toward Chicago talent and 
relationships he had already built. That limitation strengthened the show’s local identity. 
Young dancers filled the studio, records played, artists lip-synced or performed within 
the production’s technical limits, and Cornelius held the pieces together. Sears provided 
important local sponsorship. The program succeeded because it served an audience that 
television executives had underestimated. Black teenagers bought records, clothing, 
cosmetics, hair products, concert tickets, and household goods, but broadcasters often 
behaved as though programming designed for them lacked commercial value. Cornelius 
did not need to prove that Black culture existed. He needed to prove to station managers 
and advertisers that ignoring it was bad business. Chicago public television station 
WTTW describes the early show as a low-budget alternative to American Bandstand that 



deliberately presented positive images of Black youth during a racially difficult period. 
WTTW’s history of the Chicago program shows how Cornelius used local performers 
when national acts were financially out of reach. 

Calling Soul Train a Black version of American Bandstand explains the basic format but 
misses the ownership difference. American Bandstand, hosted by Dick Clark, had 
already demonstrated that teenagers dancing to records could attract audiences and sell 
products. Cornelius learned from that model, but he did not merely change the dancers’ 
skin color. He created a Black-centered environment in which white approval was not the 
final measurement of style. Black artists did not have to perform between unrelated acts 
on a variety show, answer insulting questions, or appear as a special racial event. They 
entered a space built around the assumption that their work mattered. Cornelius also 
owned and produced his program through Don Cornelius Productions. Ownership meant 
that he was building an asset rather than receiving only a host’s salary. A person paid to 
appear on television can lose the job when an executive changes direction. A person 
who controls the production, format, and business relationships possesses something 
that can be licensed, expanded, sold, preserved, and passed forward. Cornelius was 
creating wealth around Black culture while also protecting his ability to decide how that 
culture would be presented. 

National expansion required a different route from the usual network system. Instead of 
depending completely upon ABC, CBS, or NBC to place Soul Train on a nationwide 
schedule, Cornelius used syndication. A syndicated producer sells or licenses a program 
to individual local stations in different markets. The stations may air it at different times, 
but together they create national reach. This method offered Cornelius more 
independence, yet it also forced him to convince stations one by one. He targeted 
twenty-five markets for the 1971 national launch, but only seven outside Chicago initially 
agreed to carry the program. Station executives who claimed there was no demand were 
eventually confronted by ratings and audience response. By the end of the first national 
season, all twenty-five target markets were carrying Soul Train. The program moved its 
national production to Los Angeles, where Cornelius could reach more record labels, 
artists, studios, dancers, and entertainment professionals. The first nationally syndicated 
episode featured Gladys Knight and the Pips, Eddie Kendricks, Honey Cone, and Bobby 
Hutton. The train had moved from a Chicago experiment into a Black-owned national 
television franchise. 

That move depended upon another Black business. Johnson Products Company, the 
Chicago manufacturer behind Afro Sheen and Ultra Sheen, sponsored Soul Train and 
helped support its national syndication. This partnership was larger than a commercial 
interruption. Black hair had been treated for generations as a problem to hide, straighten, 
control, or judge according to European standards. During the Black-is-Beautiful 
movement, the Afro became a declaration that natural Black features did not require 
apology. Johnson Products sold hair care, but it also advertised directly to consumers 
whom mainstream companies had neglected or insulted. Soul Train supplied images of 
beautiful Black hair in motion, while Afro Sheen supplied products designed for that hair. 
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The sponsor and program strengthened one another. Johnson Products received direct 
access to Black households, and Cornelius received money needed to distribute the 
show. In 1971, Johnson Products became the first Black-owned company listed on the 
American Stock Exchange. A Black-owned manufacturer helping finance a Black-owned 
television production that promoted Black artists demonstrated an economic chain: 
Black creativity attracted Black audiences, Black consumers supported advertisers, and 
those advertising dollars funded wider cultural distribution. 

Cornelius understood that representation without economic control could disappear as 
soon as a network lost interest. The deeper lesson of Soul Train was therefore not merely 
“get on television.” It was to control some part of the system that creates television. 
Cornelius developed the concept, recruited talent, hosted, wrote material, negotiated with 
sponsors, protected the visual identity, and supervised production. He was famous in 
front of the camera, but much of his power existed in offices where contracts, advertising 
agreements, syndication arrangements, and production decisions were handled. Every 
episode became another piece of a growing library. A television library can continue 
generating value through reruns, clip licensing, streaming, documentaries, music 
specials, advertising, and archival use long after the original production ends. Cornelius 
built intellectual property before that term became common in everyday conversation. He 
understood that the camera captures culture, but the contract determines who controls 
the captured image. 

Now bring the dancers into the center of the picture. They were not decoration placed 
behind the musicians. They were a moving research laboratory for Black social dance. 
Locking, popping, waacking, robot movements, the hustle, partner routines, freestyle 
footwork, and regional steps traveled through the studio into homes across the country. 
Dancers watched one another, borrowed movements, changed them, combined them 
with something learned in a club or neighborhood, and returned the transformed version 
to the floor. A teenager could study body control, rhythm, clothing, confidence, and 
attitude without formal instruction. The camera gave street and club dancers the kind of 
national visibility usually reserved for formally trained ballet or Broadway performers. 
Don Campbell and the Lockers helped popularize locking, a style involving sudden 
freezes, points, exaggerated gestures, and rhythmic release. Fred “Rerun” Berry carried 
dance visibility into acting on What’s Happening!! Adolfo “Shabba-Doo” Quiñones later 
became central to the Breakin’ films. Jeffrey Daniel helped spread movements that 
influenced Michael Jackson, while Jody Watley converted her Soul Train visibility into 
membership in Shalamar and a major solo career. Rosie Perez moved from the show into 
acting and choreography. 

The famous Soul Train Line worked because it combined individual expression with 
community attention. Two rows of dancers faced one another, creating an open path 
through the middle. A dancer or pair entered the space and had a few seconds to show 
personality before making room for the next person. Nobody needed to perform the same 
step. One person might glide, another might spin, another might use comedy, and 
another might turn a walk into something unforgettable. The people along the sides were 



not passive. Their clapping, movement, facial expressions, and encouragement supplied 
energy. The line created a social agreement: everyone receives a turn, everyone 
witnesses the turn, and nobody owns the center forever. Versions of dance lines existed 
in Black celebrations long before television, so the show did not invent the underlying 
communal form. It branded and broadcast a version so effectively that similar lines now 
appear at weddings, reunions, school events, parties, and public celebrations around the 
world. The Smithsonian later accepted original Soul Train signs and artifacts because the 
program had become part of national cultural history, not merely television nostalgia. 
The Smithsonian’s announcement recognizes the show’s place within African American 
music and popular culture. 

The dancers’ contribution also reveals an uncomfortable business truth. Many received 
visibility rather than regular professional pay. Exposure could open doors, but it did not 
guarantee rent, food, health care, ownership, or a career. Television benefited from their 
originality, while dancers often had to turn recognition into paid opportunity somewhere 
else. That arrangement is common in entertainment: young talent is told that being seen 
is compensation, even while a production earns money from the energy and creativity 
being supplied. Some dancers built successful careers; many remained unknown despite 
influencing movements seen around the world. Cornelius gave them a platform that 
might not otherwise have existed, but creating opportunity and distributing economic 
value are not the same achievement. Both truths can stand together. He elevated Black 
dance, and the labor structure did not always reward dancers in proportion to their 
cultural contribution. Understanding this keeps admiration from turning into blindness. 

The Soul Train Scramble Board added another layer. Dancers rearranged letters to 
identify a performer or important Black historical figure whose name, Cornelius reminded 
the audience, should be known. The game was playful, but the message underneath it 
was serious. Schools and mainstream media frequently minimized Black history, so an 
entertainment program inserted names and knowledge into a party. Cornelius later 
acknowledged that the game was arranged so contestants would succeed rather than be 
embarrassed on national television. That may sound less authentic, but it reveals his 
protective instinct toward the show’s image. He knew that racist viewers and executives 
could take one awkward moment and use it as evidence against an entire population. 
This pressure created respectability politics—the belief that Black people must appear 
unusually polished because individual mistakes will be assigned to the race. Cornelius 
wanted joy and freedom on the dance floor, but he also maintained strict control over 
what the camera captured. The combination produced quality, although it could make 
him demanding, conservative, and resistant to behavior he believed would embarrass the 
program. 

The music moved through several generations. Soul and rhythm and blues were central, 
but the program absorbed funk, disco, quiet storm, gospel, jazz, new jack swing, and 
eventually hip-hop. Aretha Franklin, James Brown, Marvin Gaye, Stevie Wonder, Al 
Green, Curtis Mayfield, the O’Jays, the Isley Brothers, Barry White, Chaka Khan, Patti 
LaBelle, the Jackson 5, Earth, Wind & Fire, Rick James, Prince, Whitney Houston, New 
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Edition, and hundreds of others entered its studio. Many performances were lip-synced 
because weekly television production demanded technical consistency and manageable 
cost, but the interviews were alive. Cornelius asked artists about records, tours, families, 
business, and changes in their careers. His style was calm enough to make stars lower 
their guard. He did not approach them as exotic visitors entering somebody else’s 
medium. They belonged there. When major artists returned repeatedly over the years, the 
archive captured changes in their voices, clothing, politics, confidence, and musical 
direction. Soul Trainbecame a visual timeline of Black popular music. 

Even the theme music demonstrated the program’s power. Cornelius asked Philadelphia 
producers Kenneth Gamble and Leon Huff to create a new theme. Their house band, 
MFSB, recorded “TSOP,” meaning “The Sound of Philadelphia,” with vocals from the 
Three Degrees. The record combined strings, horns, bass, percussion, and the polished 
momentum of Philadelphia soul. It became more than background music for a television 
opening. In 1974, it reached number one on the pop chart, becoming the first television 
theme to top the Billboard Hot 100. The direction of influence had reversed: television 
had been using popular songs to gain attention, but now music created for a Black 
television program had become one of the most popular records in the country. The 
Grammy organization’s history notes that Cornelius personally approached Gamble and 
Huff for the theme. The Recording Academy’s discussion of “TSOP” places the song 
inside the rise of the Philadelphia sound. 

Cornelius eventually expanded the brand beyond weekly episodes. He and business 
partner Dick Griffey created Soul Train Records, which helped produce the group 
Shalamar. Jody Watley and Jeffrey Daniel moved from the dance floor into the group, 
later joined by singer Howard Hewett. Soul Train Records did not become Cornelius’s 
greatest business success, and Griffey continued the label operation through SOLAR 
Records, but the attempt showed Cornelius looking beyond television. He understood 
that the show generated attention that could be converted into record sales, artist 
development, tours, awards, and other businesses. In 1987, he launched the Soul Train 
Music Awards, giving R&B, soul, gospel, jazz, and later hip-hop recognition that 
mainstream award institutions did not consistently provide. An award show is not merely 
a trophy ceremony. It defines categories, determines whose work deserves national 
celebration, sells advertising, creates performance moments, and preserves another 
historical record. Cornelius was building an ecosystem rather than waiting for existing 
institutions to include Black music fairly. 

The arrival of hip-hop tested him. Cornelius had built Soul Train around soul, polished 
musicianship, romance, dance, and the public image of Black achievement he wanted 
television to show. Early rap sounded rougher, younger, more confrontational, and less 
dependent upon traditional singing and live instruments. He did not fully understand it 
and sometimes questioned whether it would last or whether parts of it presented Black 
youth in a damaging way. Yet the show gradually featured rap because the audience had 
already chosen the music. Kurtis Blow, Run-DMC, LL Cool J, Public Enemy, and later 
generations entered a platform created before hip-hop had a commercial industry. This 
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tension reveals a common problem for institution builders. The culture that creates them 
continues changing, while founders often remain emotionally attached to the form that 
made them successful. Cornelius’s standards protected Soul Trainfrom becoming 
careless, but those same standards could make him slow to recognize a new form of 
Black creativity. Hip-hop did not need his complete personal approval to become history. 
A leader’s creation may eventually belong culturally to a generation the leader does not 
fully understand. 

Health was changing the man behind the controlled public image. In 1982, Cornelius 
underwent a lengthy brain operation to correct a congenital problem involving blood 
vessels. He later said he never felt entirely the same afterward. Travel became difficult, 
and seizures reportedly affected the later years of his life. He stopped hosting Soul Train 
in 1993, although he remained involved behind the scenes. The program cycled through 
guest hosts before Mystro Clark, Shemar Moore, and Dorian Gregory took longer turns. 
Cornelius had spent more than two decades making his deep voice and measured 
presence inseparable from the show, so replacing him was not like changing an ordinary 
employee. His perfectionism also made letting go difficult. Later hosts described him as 
remaining heavily involved, approving details and protecting what he considered his 
life’s creation. This control maintained continuity, but it also revealed the challenge of 
succession. A founder must decide which standards are essential and which personal 
habits the next generation should be allowed to change. 

Soul Train ended original production in 2006 after more than eleven hundred syndicated 
episodes. By then, cable television, music-video channels, the internet, fragmented 
audiences, and changing methods of music promotion had transformed the environment. 
Black artists no longer depended upon one weekly dance program for national visibility, 
although greater visibility did not necessarily create greater Black ownership. Cornelius 
sold the franchise in 2008. The brand, archive, awards, and related properties continued 
through later owners, proving that he had built an asset capable of surviving the original 
broadcast. There is a business lesson in that survival. Popularity can end when an 
audience changes, but a well-controlled archive and recognizable brand can remain 
valuable. Cornelius did not merely leave memories of himself holding a microphone. He 
left thousands of performances, interviews, dances, fashions, visual records, 
trademarks, and audience relationships that could be used long after the studio closed. 

His later life cannot be cleaned up to protect the beauty of the program. In 2008, 
Cornelius was arrested following a domestic-violence incident involving his wife, 
Victoria. In 2009, he entered a no-contest plea to a charge involving injury to a spouse, 
received probation, and was subject to court restrictions. Serious health problems do not 
excuse harming another person. Depression does not erase responsibility, and cultural 
achievement does not purchase immunity from honest examination. Posthumous 
allegations of sexual violence were also made years later by two women in a 
documentary; his son disputed those claims, and Cornelius could not answer them in 
court. Such allegations should not be falsely presented as proven facts, but they should 
not be secretly removed merely because they disturb a heroic story. Evidence has 



different levels: a no-contest criminal disposition is not the same as an untried 
allegation, and responsible history preserves that distinction. ABC News’ account of 
Cornelius’s later years records his brain surgery, declining health, domestic-violence 
case, plea, and probation. 

On February 1, 2012, Don Cornelius died by suicide at the age of seventy-five. His son 
Tony later explained that his father had been in failing health, was deeply unhappy, and 
kept much of his suffering inside. The death shocked people because the public voice 
associated with love, peace, soul, confidence, and control had been living with pain that 
audiences could not see. A public identity can become a prison when a person believes 
that asking for help will damage the image everyone depends upon. Black men in 
particular have often been taught to remain useful, controlled, private, and strong while 
pain accumulates without language or treatment. Cornelius’s death should not replace 
his life, but it should prevent the false belief that accomplishment protects a person from 
despair. Money, property, cultural importance, and the love of millions do not 
automatically quiet physical pain, depression, isolation, or neurological illness. His son’s 
account emphasized how much Cornelius kept inside, a reminder that privacy and 
silence are not always the same thing. Reuters’ interview with Tony Cornelius describes 
the failing health and private suffering the family recognized more fully only at the end. 

The last frame should not freeze only on the death or the legal trouble, and it should not 
erase either one. Cornelius was a complicated man who built something extraordinary. 
He recognized a cultural need, learned a profession as an adult, invested limited money 
in himself, started locally, used available performers, secured sponsors, moved through 
syndication, retained ownership, built a national brand, and created an archive of Black 
life. His business gave artists access, dancers visibility, advertisers a direct connection 
to Black consumers, and families a weekly image of Black joy that did not need to explain 
itself to outsiders. His limitations appeared in the same determination that fueled his 
achievement: discipline could become control, protection could become rigidity, privacy 
could become isolation, and authority did not prevent personal wrongdoing. In 2023, the 
Rock & Roll Hall of Fame honored him with the Ahmet Ertegun Award for the influence he 
exerted as a nonperforming music-industry figure. The Rock Hall’s record of his 
induction recognizes what the train proved decades earlier: the person controlling the 
platform can change music without singing a note. 
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