
Steve Harvey was born Broderick Stephen Harvey in Welch, West Virginia, in 1957. His 
father worked as a coal miner, and his mother was a Sunday school teacher. The family 
later moved to Cleveland, Ohio, where Harvey grew up with a severe stutter. Speaking 
would eventually make him wealthy, but as a child, getting words out could be 
humiliating. 

One teacher reportedly asked the class to write down what they wanted to become. 
Harvey wrote that he wanted to appear on television. The teacher criticized the answer 
because his speech impediment made the goal appear unrealistic. Harvey later sent that 
teacher a television every year for Christmas after his career took off. Whether every 
detail has grown through repeated storytelling or not, the deeper point is clear: his 
ambition sounded unreasonable before he developed the ability to support it. 

Harvey attended Kent State University and later West Virginia University but did not 
graduate. Before entertainment supported him, he worked as an insurance salesman, 
carpet cleaner, mail carrier, autoworker and boxer. He was not moving through a carefully 
designed career ladder. He was trying different ways to earn while searching for 
something that fit his natural abilities. 

He performed stand-up comedy for the first time in 1985. The stage immediately showed 
him something his regular jobs had not: he could turn his observations, voice, timing 
and personality into a product. A comedian does not simply tell funny stories. He studies 
the room, controls tension, changes pace and learns when the audience is ready for the 
next point. 

Early stand-up did not provide a stable life. Harvey has spoken about spending years 
without secure housing, sometimes sleeping in his Ford Tempo when performances did 
not pay enough for a hotel. He washed in public facilities and used a cooler as a 
makeshift refrigerator. That period is often reduced to “he was homeless,” but the 
important detail is that he was still traveling, performing and developing his act. 

Hardship did not guarantee his success. Thousands of talented people struggle without 
receiving a breakthrough. Harvey survived long enough to improve, build relationships 
and be seen at the right moment. His career required persistence, but it also required an 
industry opportunity that many persistent comedians never receive. 

A national comedy competition in 1990 helped move him forward. He became a finalist in 
the Johnnie Walker National Comedy Search, which brought him industry attention. He 
eventually became the host of Showtime at the Apollo, standing on one of the most 
demanding stages in entertainment. 

The Apollo audience could reject a weak performer immediately. Harvey had to introduce 
different acts, calm nervous contestants, react to failures and keep the show moving 
when something unexpected happened. This helped turn him from a comedian with 



prepared material into a host capable of creating entertainment from whatever occurred 
in front of him. 

He starred in the short-lived television series Me and the Boys before landing The Steve 
Harvey Show, which ran from 1996 to 2002. He played Steve Hightower, a former music 
performer working as a high-school teacher. Cedric the Entertainer played his friend 
Cedric Jackie Robinson, and the cast also included Wendy Raquel Robinson. 

The sitcom became highly popular with Black audiences, even though it never received 
the same mainstream recognition as some white-centered programs with similar ratings. 
The show established Harvey as more than a touring comedian. Television placed his 
face inside homes every week and gave him a character people could recognize outside 
comedy clubs. 

During the same period, Harvey joined Cedric the Entertainer, D. L. Hughley and Bernie 
Mac on the Kings of Comedy tour. Each performer brought a different personality. 
Hughley was sharp and political, Cedric was smooth and observational, Bernie Mac was 
confrontational and explosive, and Harvey served as the polished host who connected 
the sections. 

The tour became one of the most successful comedy tours of its era. Spike Lee filmed 
their performances for The Original Kings of Comedy, released in 2000. The film 
preserved the comedians at a powerful moment and proved that Black stand-up could 
generate major theatrical business without first receiving approval from mainstream 
critics. 

The title “Kings of Comedy” did not mean the relationships were perfect. Competition 
and tension existed, particularly around who received attention and how careers were 
being positioned. Bernie Mac’s career rose sharply after the film, and Harvey’s 
relationship with him was sometimes described as strained. Success inside a group can 
create opportunity while also exposing ego, insecurity and rivalry. 

Harvey built another major platform through The Steve Harvey Morning Show. Nationally 
syndicated radio allowed him to speak to listeners every weekday about relationships, 
news, faith, comedy and everyday life. Radio was important because it created a more 
personal relationship than an occasional television appearance. 

A syndicated program is produced once and distributed to stations in many markets. 
Local stations receive popular content without creating an entire morning show 
themselves. The host reaches millions of listeners, while advertising can be sold across 
a national network. Harvey’s voice became a recurring business asset: the same morning 
performance created value for numerous stations. 

Harvey later wrote Act Like a Lady, Think Like a Man. The book presented his opinions 
about how men approach love, commitment and sex. It became a bestseller because 



Harvey translated the advice into blunt, conversational language rather than academic 
relationship theory. 

The book also received legitimate criticism. It sometimes described men and women as 
though each group followed one predictable set of rules. Some readers found the advice 
practical, while others believed it placed too much responsibility on women to manage 
men’s behavior. Harvey was speaking from personal experience and observation, not 
presenting scientifically established laws about every relationship. 

The book became the foundation for the movie Think Like a Man, starring an ensemble 
cast that included Kevin Hart, Taraji P. Henson, Michael Ealy, Regina Hall, Gabrielle Union 
and others. The film’s success showed how one piece of intellectual property could earn 
money in several forms. A thought became a book, the book became a movie, and the 
movie produced a sequel. 

Harvey began hosting Family Feud in 2010. The program had existed since 1976 and had 
already gone through several hosts. Harvey did not invent the format or own the original 
concept. His achievement was giving an older game show a new personality and helping 
it reach another level of popularity. 

He understood that the funny part was not only whether contestants answered correctly. 
The comedy lived in the pause after a strange answer, his facial expression, the 
conversation with the family and the possibility that someone might say something 
inappropriate on daytime television. He slowed down and allowed the awkwardness to 
breathe. 

Harvey became the longest-serving host in the program’s history. Short clips of his 
reactions spread across YouTube, Facebook, Instagram and other platforms. A television 
episode could therefore keep attracting viewers after its original broadcast. His 
expressions became memes, and the show reached younger audiences who might never 
have intentionally watched a traditional game show. 

That success demonstrates the difference between format and execution. Family Feud 
already had rules, questions and a scoreboard. Harvey added his voice, timing and ability 
to speak with ordinary people. A host cannot replace the format, but the right host can 
make the format feel new again. 

Celebrity Family Feud expanded the franchise by bringing entertainers, athletes and 
other public figures onto the game. Harvey also developed Family Feud Africa, taking the 
format into African markets. International television rights are important because a 
proven program can be adapted for different countries rather than rebuilt from nothing. 

Harvey hosted daytime talk shows beginning with Steve Harvey and later Steve. The 
second program gave him greater creative control and an ownership position. That 
change mattered financially. A host who only receives a salary earns while appearing on 
the show. A host with production ownership can share in the program’s larger value. 



The talk show eventually lost its time slots when NBCUniversal made room for a new 
program hosted by Kelly Clarkson. Harvey publicly expressed frustration over how the 
transition was handled. The loss proved that even a major personality can be vulnerable 
when another company controls distribution and scheduling. 

He also hosted Little Big Shots, which featured talented children, and Judge Steve 
Harvey, a comedy-based courtroom program. He is not a judge and does not run an 
actual government court. The participants agree to have their disputes handled through 
television arbitration, while Harvey uses common sense, humor and personality to reach 
a decision. 

Harvey’s hosting career works because he does not present himself as distant or 
perfectly polished. He reacts the way viewers imagine they might react. He can appear 
shocked, confused, irritated or amused without hiding it. That makes the audience feel as 
though he is sitting beside them rather than performing above them. 

His most famous live mistake occurred at the 2015 Miss Universe pageant. Harvey 
announced Miss Colombia as the winner when the correct winner was Miss Philippines. 
He returned to the stage, admitted the error and corrected it while the program was still 
live. 

The moment was brutal. Miss Colombia had already been crowned and had to surrender 
the crown in front of the world. Harvey received international ridicule, and his first written 
apology even contained a spelling error. He could not undo the harm or embarrassment, 
but he faced the mistake instead of pretending someone else had made it. 

That incident contains a useful lesson about public failure. A mistake becomes larger 
when the position is larger. Harvey had successfully hosted countless hours of 
television, but millions of people remember one incorrect card reading. Professional 
success does not eliminate error; it increases the number of people watching when error 
happens. 

Harvey has also faced serious financial trouble. He discovered that millions of dollars in 
federal taxes had not been properly paid over several years. He blamed a former 
business manager and accountant, saying funds intended for taxes had been 
mishandled. Regardless of who caused the failure, the government still looked to Harvey 
for the debt because the taxes were owed under his name. 

He worked through an expensive repayment arrangement. The experience exposed a 
weakness common among high-earning entertainers: earning money does not guarantee 
control over money. If a celebrity signs documents without understanding them or allows 
one adviser to control everything, enormous income can exist beside financial danger. 

A responsible owner needs separation of duties. The person calculating taxes should not 
be the only person confirming that the taxes were actually paid. Bank records should be 



reviewed independently. Professionals need professionals watching other professionals 
because trust without verification can destroy decades of work. 

In 2017, Harvey placed his business interests under Steve Harvey Global. The company 
includes production, digital content, international licensing, events and other ventures. 
His in-house production company, East 112, develops television and entertainment 
projects. Steve Harvey 

This structure attempts to move Harvey beyond being hired talent. When another 
company owns the program, it can replace the host, cancel the show or control the 
profits. When Harvey’s company produces or co-owns material, he has more authority 
over how the content is made and how revenue is divided. 

However, Harvey is not commonly recognized as a billionaire, and his business empire 
should not be exaggerated into one. Much of his wealth has come from highly paid 
hosting, radio, books, production agreements and licensing. He is an extremely 
successful entertainer and businessman, but his ownership structure is different from 
Tyler Perry’s massive content library and studio or Magic Johnson’s controlling interest 
in an insurance company. 

Harvey’s personal life has also been complicated. He has been married three times and 
has seven children in his blended family. His divorces involved conflict, legal disputes 
and public accusations. He married Marjorie Bridges in 2007, and he has often credited 
her with helping stabilize his personal life and expand his view of family and style. 

Steve and Marjorie created the Steve and Marjorie Harvey Foundation, which supports 
mentoring, education and development programs for young people and families. Harvey 
frequently speaks to boys about responsibility, manhood, faith and preparation. The 
foundation adds service to his public identity, although charitable work does not place 
every opinion or business decision above criticism. 

Harvey is open about Christianity and regularly connects his career to faith. His 
motivational speeches focus on using one’s gifts, taking chances and trusting God. The 
message can encourage people, but it needs practical grounding. Jumping without 
preparation is not always faith; sometimes it is poor planning. Harvey’s own career 
worked because he combined belief with years of practice, relationships and adjustment. 

His advice can also sound as though success is guaranteed to anyone who refuses to 
quit. That is not how the world works. Some people work hard and remain blocked by 
health, discrimination, family responsibilities or lack of opportunity. Harvey’s persistence 
mattered, but so did television executives, audiences, business partners and moments 
that could have gone another way. 

His deepest talent is not acting or even traditional joke writing. It is communication. 
Harvey knows how to make ordinary experiences feel public and shared. He can speak to 

https://steveharvey.com/about-steve-harvey/


a contestant, radio listener, live audience or camera as though the conversation is 
happening across a kitchen table. 

He converted that ability into different products. Stand-up sold tickets. The sitcom sold 
advertising. Radio sold daily access to listeners. Books sold advice. Family Feud sold his 
reactions. Production ownership gave him a share in the machinery surrounding the 
performance. 

Steve Harvey did not build his career by becoming a completely different person every 
few years. He kept finding new places where the same core ability was valuable. When 
stand-up could no longer carry everything, he hosted. When television roles changed, he 
entered radio. When his advice attracted attention, he wrote books. When salary was not 
enough, he pursued production control. 

His career is not a clean story in which every decision was wise. He experienced 
homelessness, failed relationships, tax trouble, cancelled shows, public embarrassment 
and criticism. He also became one of the most recognizable hosts in the world because 
he learned how to recover without allowing one failure to become his final identity. 

Steve Harvey’s real business is not comedy, television or radio. His real business is trust 
in his voice. Every major part of his career depends on audiences believing that when 
Steve Harvey begins talking, something honest, useful, unpredictable or funny is about 
to happen. 

 


